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Waterfall News

A message from

WATERFALL

Welcome

f you need reminding
about how quickly time
flies, would you believe
it's already been two years
since Mall of Africa opened?

We're sure that most of you are
happily familiar with the Mall’s
great selection of shops and leisure
facilities. And in this month's
magazine, you can read up on the
success of the Mall since opening.
In the last year, a number of new
stores moved into Mall of Africa,
including the prestigious Tommy
Hilfiger and Levinson’s brands,

as well as speciality stores like
Bargain Books and Maverick &
Jane. So, there really is something
to appeal to all tastes, ages and
ends of the fashion spectrum.

The Mall plays a big role in building
the community atmosphere at
Waterfall, and its impact will increase
with some special events taking
place this winter. Look out for the
Soccer Fan park from 22 June to 15
July. Celebrating the 2018 Soccer
World Cup, it will feature digital
screens broadcasting the live
action from Russia as well as live
entertainment, a food market and a
kids'play zone. In addition, a winter
art exhibition will be staged by the
Julie Miller Investment Art Institute
from 21 June until 8 July, and some
of the unusual displays and exhibits
sound well worth checking out.
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Have you downloaded the GO
Waterfall app yet? If not, get on it
since you are missing out! If you have,
you will be happy to hear that two
new features have been added to

the app. Since going live in March,
the app development team has been
working non-stop on adding more
user-friendly, convenient functions.
Please read about the emergency
button and event notifications features
to familiarise yourself with these.

You may already know that Waterfall
was named the Best Mixed-use
Development in the International
Property Awards 2017/18, and an
article in this issue sheds some

light on one of the companies that
contributed to us winning this award.
The Waterfall Common Services
Company is responsible for achieving

and maintaining an environment
where people want to live

and work. Its services include
irrigation, landscaping, river
cleaning, street light maintenance,
security surveillance and signage,
so its employees really are the
hidden heroes who help our
Estate to function so well.

Finally, our regular article from
Netcare looks inside our mouths,
at the field of prosthodontics. In
it, Dr Nadhir Biseswar explains
more about the high demands
we place on our teeth, and

how to keep them healthy.

Until next month, keep
warm and well.

Waterfall Management
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BRANDS OF DISTINCTION

Our service is as

as our

Daytona prides itself on our
ability to provide the highest
levels of luxury and performance,
whilst continually providing
world class service.

As a highly trained Sales Specialist,
| am extremely passionate about the high-end
automotive industry and with an unrivalled

international level of training and expertise.

“] am focused on enhancing my
. . L
customers experience from discovery to

after purchase.”

If you are in the market for or would like some advice
on the luxury car market, please feel free to contact me.
Jashwin Chotu on 071 501 4469 or jashwin@astonmartin.co.za

ASTON MARTIN SAR
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TEST DRIVE

your next car, from your doorstep

ommuting forms part of
daily life, and although
Waterfall offers those living
and working here alternative
travelling options, it is likely that
many residents still own a car and
travel via road. However, whether it
is your family’s safety, the look and
feel of a car, or smoothness of the
drive, there is much to consider before
making a vehicle purchase - even if
you are simply a motoring fanatic.

In fact, with so many different makes
and models on offer, choosing a vehicle
can be a tough decision and one that
relies on good advice from those in

the know. Waterfall residents looking
for a vehicle that fits into the luxury,
sports or high-performance categories
are in luck as there is a reputable

dealer within the Estate who can help
you - right from your doorstep.

Car dealership, Woodmead Auto, offers
Waterfall residents a personalised
service, making the process of

buying or selling cars wonderfully
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convenient. Whether it is bringing a
car to your home for you to review
and test drive, or making a home visit
to asses a car you may want to sell -
Woodmead Auto aims to meet every
resident’s specific car requirements.

Woodmead Auto was established

in November 2004, combining the
foresight and skills of the Mia Group
and Saber Cars to redefine service
excellence within luxury, sports and

high-performance vehicles. Backed
by an energetic and dedicated sales
force, and focused on impeccable
customer service, the business

has only grown from strength to
strength over the past 14 years.

Situated within the Waterfall
development, the company has

the ability to service the Waterfall
community’s unique motoring needs,
in the comfort of their home. Dealer



Principal, Imran Saber, says that the
dealership is focused on offering those
who live and work within Waterfall their
service excellence and sought-after
advice on vehicle purchasing decisions.
Having been in the motoring industry for
many years, Imran is highly respected by
his customers and only hopes to grow
his customer base within Waterfall.

So, when it comes time to sell your
current car and you need expert advice

for your next motoring investment

- or if you have had your eye on a
specific high-end vehicle and would
love to get a feel for how it drives, why
not consider Woodmead Auto?

Woodmead Auto is located at

12 Waterval Crescent in Woodmead.
For any car buying or selling needs,
contact themon 011603 2160/
076 179 4273 or email
ridhwaan@woodmeadauto.co.za.
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With so many different makes
and models on offer, choosing a
vehicle can be a tough decision
and one that relies on good
advice from those in the know
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Let us help your property reach all the right channels

30 000+ Facebook Followers

Lew Geffen Sotheby's International Realty - Midrand I! 5 I @sothebysrealtymidrand

Unit 5a, Tybalt Office Park, Water Fall Park, Bekker Rd, Vorna Valley Ext 21, Midrand Tel: 011 312 5218
Email: midrand@sothebysrealty.co.za Website: www.sothebysrealty.co.za

Each office is independently owned and operated



Attacq, the listed
property company
developing and
managing Waterfall
City, is excited to
celebrate Mall of
Africa’s birthday and
2 years of operating!

all of Africa is Attacq’s largest

investment in Waterfall

and has already achieved

great success, including a
turnover growth of 11% year on year
for the month of December 2017 versus
December 2016, solidifying the mall as
the chosen location for friends and family
to spend quality leisure time together
and the true home of Africa’s luxury.

Collaboration is key to business success
and, in its last six months of operation,
Mall of Africa has accommodated

a wide-range of international and

local retailers, restaurant groups and
speciality stores. A total of sixteen

new stores have called Mall of Africa
home during the last 12 months,

Jackie van Niekerk, COO of Attacq, and Michael
Clampett, Head of Asset Management - Retail at
Attacq, introducing Pepper

John Fuller, Group Operations Franchisee for the
Spur Group in Mall of Africa

WAT‘ERFALL

which includes prestigious brands
such as Tommy Hilfiger and Levinson’s;
trendy fashion and footwear stores
Refinery, The Fix, Superdry, Hurley

and Ramsey; and speciality stores

like Bargain Books, Toys R Us,

Babies R Us and Maverick & Jane.

Attacq strongly believes that restaurants
are an integral part of the entertainment
experience offered by the mall and

as such has gone to great lengths to
deliver a restaurant mix that caters to
the needs of all visitors. The Spur Group,
for instance, which is represented in the
mall through its Spur, RoccoMammas
and Casa Bella Brands, has achieved
great success in the mall. In fact, its
restaurants in the Mall of Africa remain
among the group’s top performing
establishments across South Africa.

As a group, the Mall of Africa outlets
record higher daily turnovers, compared
to its other outlets country-wide and
have been able to trade up year-on-
year since Mall of Africa’s opening.

Another notable tenant is the Surtee
Group, a high-fashion retailer with

a well curated selection of luxury
brands. The Surtee Group chose to
place high end brands, including
Emporio Armani, Michael Kors,
Versace, Lacoste, Paul Smith, FRAAS
and Armani Exchange, in and around
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Mall of Africa’s prestigious Crystal
Court. An interesting point is that

the majority of the group’s clientele
at the mall are local, which speaks to
the densification of the city, as further
residential as well as commercial
offerings are developed and
completed in the Waterfall precinct.

Partnering with African Fashion
International, in 2017 Mall of Africa
became the official host of the Mercedes
Benz Fashion Week Johannesburg,
which is widely considered to be one of
the most important events on the South
African Luxury Fashion Calendar. Mall of
Africa was also home to the Julie Miller
Investment Art Institute’s Africa Art
Collective, which is the largest of its kind
in the country and included over 400 art
pieces on display in the centre as part

of the Autumn Exhibition. The Winter
Exhibition will launch on Thursday

21 June 2018 and will run until Sunday
8 July 2018. Furthermore, Mall of Africa’s
association with the National Antiques
and Decorative Arts Faire (NAADA) has
heralded a resurgence in the antiques
market. The ‘Faire’is staged to showcase
the best of South Africa’s classic art

and décor and provides attendees

with a memorable art experience.

The notable opening of the iconic
26-storey PwC tower, which houses
3 500 employees and serves as the
company'’s central headquarters

in Gauteng, has also resulted in an
impressive upsurge in visitors, with
foot count up by 4% in January, 8%
in February and 11% in March 2018,
further demonstrating the mall’s
ability to attract and retain consumers
across multiple demographics.

Mall of Africa is dedicated to providing
a holistic retail experience that supports
tenant ambitions, increases turnover
and delivers the shopping experience
consumers require. The goal is to
continue setting and exceeding global
retail best practice whilst taking into
consideration local context. Mall

of Africa is more than a shopping
venue, it is the home of African luxury,
entertainment and lifestyle experiences.
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The Hamleys Train taking visitors around in
celebration of Mall of Africa’s 2nd Birthday
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Waterfall News

Fven more features added to

THE GO WATERFALL APP

&

he GO Waterfall app, that

was released to residents in

March this year, has already

begun to see success and only
promises to get better with time. The
team behind the app has been working
tirelessly to generate new updates,
adding even more features, and they
show no sign of slowing down.

“The app works great! | recently
logged an issue and it was seen to
incredibly quickly,” one resident was
reported saying. In fact, the initial
release of GO Waterfall has received
praise from many residents. The
Waterfall Directory has also been
commended for its user-friendliness
for both residents and vendors.
From a resident’s point of view, it's
never been easier to find services in
Waterfall and, if you have a service
to offer, you can add yourself onto
the directory by simply visiting
gowaterfall.co.za and signing up.

Trudy Deuchar, MD of the GO Waterfall

app development company, had the
following to say: “The version of the
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app that was

initially released

was only the

start and, as time o
goeson,weare %
going to see even ®

more user-friendly,

convenient functions added to it -
aiming to really deliver on what we
believe the app can achieve. We know
that there is a lot that residents want
to see added and we are striving to

deliver in line with these expectations.”

Following the integration of the
Community Portal into the GO
Waterfall app last month, the
latest update resulted in two new
features: an emergency button
and event notifications.

The emergency button gives residents
access to a contact list of the control
rooms on four of the Waterfall
residential estates, so far. In case of

an emergency, all the user will need
to do is open the emergency contact
tab, find the control room relevant

to them and report the emergency.

oy Catatn Control Agom
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The event notifications
feature allows
residents to stay in
the know and will
become the go-

to for those who
want to know which events are
happening in and around Waterfall.
A notification will pop up in the
app, indicating upcoming events
and the corresponding, relevant
details, to ensure all residents can
participate in any event relevant
to them and their families.

These new functions are just the
start of more to come, as

GO Waterfall’'s development
team continues to create updates
and build better versions. If you
are a resident in the Waterfall
area or plan to be, this is
definitely a space to watch.

In case you haven't already
downloaded the app, you can do
so by visiting the Google Play store
or Apple App store and type GO
Waterfall into the search bar.
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Waterfall News

Netcare Waterfall
City Hospital

P LANG
EOMOLD

IMPLANTS VERSUS
RESCUING TEETH

- and the increasing relevance of the field of prosthodontics

By Dr Nadhir Biseswar, MChD — Prosthodontics, University of Pretoria

Dr Nadhir Biseswar,
MChD - Prosthodontics,
University of Pretoria,

is a Specialist
Prosthodontist at the
Netcare Waterfall
Hospital.

Practice Number:
0940000364053
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ne's teeth are continuously subjected to
acid, a plethora of bacteria, and immense

force when chewing. When enduring

such arduous conditions, it is no wonder

our teeth require constant care. Though it may
seem a daunting task, advances in the field of
dentistry are aiding in helping people keep their
natural teeth for longer (Save a Tooth, 2018).

SAVING A TOOTH VERSUS IMPLANTS

When one’s natural teeth are compromised due
to tooth decay, trauma, or loss of supporting
bone structure as a result of gum disease or
other conditions, one must consider all possible
treatment and intervention options. Although
immense leaps have been made in the field

of implantology, the majority of oral health
practitioners will recommend first attempting
to save the natural tooth, and if that fails,

then only will implants be recommended.

ROOT CANAL THERAPY AND
CROWNS

One such method of saving a natural tooth is
root canal. When given the choice between
tooth extraction and root canal treatment, it is
recommended that one opt for a root canal as
no denture, bridge or implant will look, feel and
function as well as a natural tooth. Natural teeth
also perform functions that an implant cannot.
For instance, natural teeth have an attachment
to gingival tissues, which does not occur in

the case of an implant. If this is maintained
well, gingival health can be optimum.

Root canal therapy is one of the most effective
procedures for retaining teeth that have been

compromised by severe decay
or structural problems affecting
the pulp tissues. It has been in
routine use for decades.

“The root canal begins by gaining
access to the tooth’s interior via a
small opening made in its surface.
Next, diseased or dead pulp tissue is
removed from deep inside the tooth,
the canals themselves are cleaned and
disinfected, and the tooth’s interior is
sealed against re-infection. Prosthetic
posts are sometimes needed, and are
placed in the root canal to help retain
a restoration — a crown or cap — that
is generally placed to protect and
restore the tooth to normal appearance
and function! (Save a Tooth, 2018).

Prosthodontists and the field of
prosthodontics in general, are
equipped to deal with saving a natural
tooth, as well as implants. When

there is no choice but to extract a
tooth past the point of saving, it is

this field to which we must look.

PROSTHODONTICS
Prosthodontics is the branch of
dentistry concerned with the design,
manufacture, and fitting of artificial
replacements for teeth and other parts
of the mouth. This specialty has in
recent years gained prominence, largely
due to popular media perpetuating

the ideal of a‘perfect smile.



The road to creating such a specialty
in dental medicine has been a long
one, and it has gained much from

the technological boom of the

21st century, leading to wide scale
innovation in materials used in these
prosthetics, equipment and machinery
used, as well as innovation in the
actual surgical process - all aimed
atincreasing the viability, reliability
and durability of the various types of
prosthodontic interventions available.

THE HISTORY OF
PROSTHODONTICS AND
DENTAL IMPLANTOLOGY
Though only having gained prominence
over the past two decades, the field of
prosthodontics or dental implantology
is by no means a new one. Earliest
instances of dental implants can be
traced back to ancient Egypt and to
ancient Mayan civilizations (Pal, 2015).
This fact alone speaks for man’s innate
need, and desire for, good teeth, be it for
purely functional or aesthetic purposes.

Not much progress was made in

the field until the late 1930s, and

the discovery of an alloy material

named Vitallium (Pal, 2015), the
biocompatibility of which led to an
increased frequency and a better quality
of dental prosthetics. However, it was
eventually discovered that the alloy
Vitallium was prone to leaching, thus
compromising its structural integrity

with regard to a long term prosthetic.

This need for a long term prosthetic
spurred multiple fields of study into
searching for a substance which could
satisfy the needs of an implant clinician.
“For successful implant therapy to occur,
it is vital that said material be acceptable
by the body. It should not cause any
deleterious effects on the body, nor
should the body elicit any kind of
immunological resistance against it” (Pal,
2015, p. s7). This search eventually led

to titanium and its various alloys, as its
propensity for adhering to bone made it
an ideal material for dental implants and
other forms of prosthetics (Pal, 2015).

‘MODERN’
PROSTHODONTICS

Enough progress has been made in the
past 50 years that prosthetics can be
fitted with great success. This is based
on clinical studies that are documented
in various parts of the world. These rates
are very high, with on-going research
reporting 95% survival for individual
implants and higher rates for implant-
supported bridges (Vieira et al., 2015).
At Smile Creation Dental Clinic, we
strive to stay current with regard to
new technologies and knowledge

in the field, all in the name of giving
clients a smile they can be proud of.
We know just how important teeth

are, socially, and how issues with one’s
teeth can be detrimental, not only

WAT|EIR|FIALL

physiologically but psychologically
as well (Vieira et al.,, 2015).

One’s mental well-being is not often
considered when one thinks of teeth,
however, it is proven that those with
‘bad teeth’are often discriminated
against in schools, workplaces and the
world in general. In a survey done by
the American Academy of Cosmetic
Dentistry, it was discovered that “92%
of respondents think that a pretty smile
is a vital societal asset. 85% believe
having a crooked smile isn't attractive
to the opposite sex. 75% judge a
person’s level of success based on the
attractiveness or ugliness of their smiles
and half of the reviewers deem bad
teeth as a consequence of poor oral
hygiene.” (Psychological Impact, 2018).

As tooth loss is often accompanied
by slurring, mispronunciations and
stuttering whilst speaking, many
become self-conscious, thus reducing
one’s self esteem. It has even been
found to cause individuals to isolate
themselves due to embarrassment.

Such behaviour is not conducive to

a healthy and productive life and, as
prosthodontists, we strive to create
smiles that will aid our clients in living
happy and fulfilled lives. We understand
just how important a beautiful smile

is, how much it means to a person to
express their emotions and to be able
to smile without reservation, without
shame and without fear of judgement.

THE PROSTHODONTIC
PROCESS AND IMPLANTS
The prosthodontic process is a
lengthy one, especially in the case

of implants. A dental implant is a
screw or framework made of titanium
and other alloys that supports a
replacement tooth. Implantation is
typically performed in several steps.
The prosthodontist will first anchor
the implant into the jawbone where
the new tooth will be placed. Once a
period of up to six months has passed
and successful fusion (osseogenesis)
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has taken place, a replacement tooth
will be affixed to a small metal post
protruding from the implant.

Some treatments can last for more than
a year. The prosthodontist co-ordinates
the entire treatment, working closely
with other registered dental specialist
groups (maxillo-facial surgeons,
periodontists, and others) to ensure that
the patient’s main problems are treated
to the highest professional standard.

The starting point for implant treatment
would be the prosthodontist. Generally,
most people who are missing teeth are
favourable candidates to receive dental
implants, but treatment plans and risk
factors will vary from patient to patient.

A detailed consultation will reveal

the type of treatment including the
number of implants, cost and risk
factors involved. In most cases, the
prosthodontist will advocate for saving
the tooth as opposed to removal of the
tooth/teeth and subsequent implant/s.

PROS AND CONS OF
IMPLANTS

There are pros and cons one
must consider when deciding to
get implants. Multiple factors,
including ones health, must

be taken into consideration
before a decision is made.
Implants are advantageous in that
they do not rely on other teeth
for support (such as bridges),

CONCLUSION

In conclusion, it is my belief, as
well as the belief of many other
oral health practitioners, that the
client should attempt saving the
natural tooth before considering
a prosthetic such as implants.

This is encouraged for the simple
reason that no implant, no matter how
qualified the prosthodontist, would feel
the same as a natural tooth. There are
many functions a natural tooth may
carry out, that an implant cannot.
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thus protecting other teeth from
possible damage. Unlike in the

case with dentures, bone loss is
typically avoided as dental implants
replace the tooth and its root.
Implants look and function like

real teeth, sans the oft lamented
noises or speaking and chewing
difficulties common with dentures.

Dental implants are generally
considered safe, but as with any
surgery, complications may occur,
including bleeding, infection and
nerve, sinus or nasal cavity injuries.
Infection on the site of implant
may occur. The gum around

the implant can be infected by
bacteria, triggering periimplantitis,
a periodontal disease that

can result in bone loss.

Additional dental work may be
needed dependent on one’s
physiology as well as age and

any conditions one might suffer
from. For example, if your jawbone
is weakened by osteoporosis, a
bone graft may be needed.

Clients in good health have the

best chance for successful implants.
Many factors considered, as success
rates of dental implants are lower

in smokers, and chronic conditions
such as diabetes can delay healing.
This, however, does not mean that
having health issues automatically
precludes clients from getting dental

There are a myriad of reasons both as
to why one should, or should not get
implants. This is a personal decision and
| suggest that the patient consider all
options before making a final decision.

It is imperative that multiple aspects of
one’s health, both medical and dental,
be considered when exploring the
feasibility of implants. Implants can be
wonderful, and they have increased
the quality of life for many people, but
only get them if your natural tooth

is beyond all methods of saving.

implants. Despite these drawbacks,
implants are a safe and reliable
option for older adults. Surgery

has a success rate of more than
90%, and implants can significantly
improve one’s self-esteem, outlook
on life and one’s quality of life.

DENTAL CASE STUDIES
IN PROSTHODONTICS -
DENTAL IMPLANTS

Case A: From no teeth to
implants with teeth.

Before

After
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he Waterfall development

proudly bears the title of Best

Mixed-use Development in

the World, according to the
International Property Awards 2017/18.
Achieving this requires more than just
beautiful buildings, great shopping
areas and pretty open spaces. In order
to attain an environment where people
genuinely want to live and work,
something extra is required, and this is
where the Waterfall Common Services
Company (WCSC) comes into play.

WCSC is the organisation that handles
all those critical issues that are
necessary to create the right ambience
and environment for Waterfall outside
the CBD, but which are not front

and centre in the minds of those

living and working here. Some of

the services it provides include the
provision of irrigation water, common
area landscaping, river cleaning and
rehabilitation, street light maintenance,
surveillance of access roads as well

as signage and way finding.

According to Thys Redelinghuys,
General Manager of the Waterfall
Common Services Company, the
purpose of the organisation is to
facilitate an atmosphere where
everyone can benefit.“Our role is

to oversee all those services that

are required, but do not necessarily
have someone to manage them.

The company is a non-profit entity
established to maintain the standard of
the environment and ensure that the
services available are commensurate
with Waterfall’s world-class reputation.

WAT|EIR|FIALL

After all, Waterfall is not just another
development, so we are determined to
ensure that the environment we create
and the services we provide set an
uncommonly high standard,” he says.

Redelinghuys explains that a key focus
is the common area landscaping, which
requires treated water from the Jukskei
River for irrigation purposes. Most
plants in these areas are indigenous,
but to further the cause of water-

wise landscaping, the company is
investigating endemic plant species,
not only to take advantage of their
hardy and drought-resistant nature,
but also to promote local biodiversity.

“Further to this, we remain focused on
the roads around Waterfall, where our
work involves regular sweeping and
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cleaning as well as the removal of both
litter and weeds. We have worked with
Attacq to install a pedestrian walkway
west of Waterfall Drive, and are in

the process of implementing new
signage to meet council standards.”

The Jukskei River is another major focus
area for the company. “The river flows
through the Estate and is rightfully
seen as a major asset. However, to
maintain this asset, which amounts

to around 82 hectares of green space
and 10km of river frontage, we need a
huge team to manage the river banks
and deal with the litter that flows
downriver. In fact, we currently have
18 permanent personnel involved

in managing both litter removal and
invasive species control along the river
banks. Our next goal is the installation
of a litter trap upstream of the Estate,
at the border with Buccleuch. This will
however still take some years to be
constructed. We have, as an interim
measure, installed a temporary litter
trap at the ingress of Country Estate.
This floating trap, with a net to catch
litter, went into operation on 28 May
2018.The trap is not robust enough to
withstand a major flood but it should
be easy and inexpensive to repair, if
damaged. We estimate that we will

be able to collect 85+% of the litter
currently flowing down the river - much
of which ends up on the river banks.”

As for the future, Redelinghuys
suggests that there is always
something new on the horizon for
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Littered Jukskei River

Water-wise landscaping on Waterfall Drive

at Curro School

the company, with a project now

in the pipeline to install bollards
along some of the main roads, where
drivers are currently mounting

the pavements. The idea, he says,

is for the bollards to prevent this,
thereby reducing the danger to both
pedestrians and other drivers.

“Another project that we are busy
with is the installation of surveillance
cameras on Waterfall Drive and other
access roads, designed to assist with
the early detection of suspicious
vehicles to enable a more proactive
crime response. Our own surveillance
information, coupled with real-time
information from the SAPS system
and the sharing of surveillance

Temporary Litter Trap

Water-wise landscaping at The Polofields

information with the Waterfall CBD
system, as well as with surrounding
suburbs such as Sunninghill, allows
us to establish a larger secure
environment, where it becomes very
difficult to get away with committing
a crime. The focus is on deterring the
criminals rather than catching them.”

“There is a fierce determination from
Waterfall residents and employees

to preserve the unique new city

that has been created here, and the
Waterfall Common Services Company
has exactly the same goal. As an
organisation designed to be responsive
to the needs of all users of Waterfall,
WCSC aims to play its role in helping
build a world-class city,” he concludes.
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he entire team at Century
Property Developments were
delighted when Weylandts
Home Outfitters confirmed their
participation in the Home Décor Expo
2018.Their extremely high expectations
were exceeded with this sophisticated
environment that Weylandts created.

“The interior elements effortlessly
reflect the architectural vernacular
of this development and we can
confidently state that it mirrors the
architect’s original vision,” they said.
“It takes a skilled eye to pair luxury
pieces with natural elements in their
raw (or most honest) state and we
applaud this team for doing it so
effortlessly. This home is ready to be
lived-in and there is no doubt that the
clever use of calm, neutral tones will
allow the residents to delight in its

sophistication without growing tired
of it over a longer period of time.”

For Weylandts, The Villas was the ideal
canvas to showcase their unique

approach to turning houses into homes.

“For the Home Décor Expo 2018, we
created a look that both expresses the
art of good living and ties in effortlessly
with the inherent characteristics of The
Villas'inspiring architectural design. We
call this look RAW CONTEMPORARY;"
the Weylandts team explained.

As South Africa’s leading furniture and
homeware store, Weylandts’ aesthetic
is about combining clean, confident
design with the raw authentic textures
of Mother Nature. When Weylandts
Kramerville’s team first saw pictures

of The Villas in Waterfall Country
Estate, they couldn’t wait to get their

hands on a unit. What struck them
about the architectural design was
the restrained and intelligent use of
lines and the way texture is used to
create visual interest and depth.

In collaboration with Weylandts Spaces
and the Visual Merchandising team,
Weylandts Kramerville's first step was
to define the essential character of

the house along three categories:

line, tone and texture. With regards to
these, three things stood out for them:
the understated lines; the neutral, but
confident tone; and the multi-layered
textures.

Even though these characteristics, along
with the spectacular use of natural light,
gave the unit a unique feel, they realised
that the interior needed warmth and
the presence of the’human hand’to
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Allin all, it’s a look that is bold,
yet soulful, cutting-edge yet
timeless and sophisticated.

complement the functional, industrial
structure. A fusion of natural textures
that includes natural wood, full-grain
leather and handwoven fabric and
patterns gives a sense of lived-in comfort
that the cold interior on its own could
not provide. These elements have one
thing in common, the presence of the
human hand in meticulously crafting
them. The fusion of these handcrafted
elements was done using the layering
of materials. This creates a sense of
depth that echoes the layered use of
surfaces of the exterior architecture.

The next challenge was to add a

touch of glamour to the understated
aesthetic. Marble side tables, as well

as the strategic use of copper, brass

and greenery combine effortlessly

to create a contemporary up-to-date
look without sacrificing the element

of timeless taste — an attribute of
Weylandts'look that has appealed to a
wide range of customers for many years.

Darker accent walls were used in
conjunction with informal shelving;
lighting by inspirational Dutch
company Moooi; and carefully-curated
typographical word art and confident
abstract art complete an intriguing
picture.
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here are many things to
love in this home. The
Century team unanimously

agree that their favourite
item is “Unbroken”, the spectacular
sculpture of a horse. The lines
and textural detail on this piece
are absolutely mesmerising.

When walking through this home, it
is clear that Angela Saffy of Versatile
Interiors made no attempt to hide
architectural features, like the black
framed window panes, with heavy
drapery and curtains. In fact, her
choice of mirror frames, drinks
trolleys and bedside lamps echo the
stark window and door frames.
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“We absolutely love the African theme
which ranges from whimsical zebra
wallpaper, to graphic interpretations
of Proteas and Strelitzias. One cannot
help but notice the fine duality
between stark masculine lines and
bold patterns against feminine
textures and colours, such as the
velvet cushions and pastel tones from
the bedrooms,” say The Century team.

“It's all in our name - Versatile
Interiors. It's not overtly opulent

and neither is it simplistically bare.
Taking inspiration from our rich
African landscapes, this home
reflects a richness of well-being
whilst paying homage to the simpler

‘S.

joys in life. The concept was to take
natural African themes such as zebra
skin, hand painted prints and bold
African floral prints — and combine
them into a sleek, stylish interior - a
versatile space,” explains Angela.

It's an eye-catching interior that
is a true classic contemporary.
That was the vision of Versatile
Interiors, and they collaborated
with Classic Bond and Kennedy
& Co to achieve this look.

“From the onset, we understood
the interior volumes of this building
and there was a drive to fill it with
furnishings that are both pleasing




to the eye, as well as comfortable
to live in,” Angela continues. “The
final product is incredibly close
to the original mood board that
we submitted, where the style
was themed as ‘industrial luxury’
with a distinct African flair”

Hertex supplied a striking zebra
motive wallpaper that covers the
feature wall in the entrance hall. This
African theme is further enhanced
by the abstract spiral wallpaper

from Black Fabrics in the loft room.
To further this, Versatile Interiors
created accent walls that were
painted Dark Onyx to give the home
warmth with a touch of drama.

The artwork in the house was supplied
by Galleria Gibello, Mad Cow, with
hand drawn pictures from Logan Hing.
One cannot create a true African-
inspired environment by using mass
produced furnishings, so they chose
bespoke pieces, to place emphasis on

WAT|EIR|FIALL
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the artistic characteristics of African
craft. These bespoke pieces include

a dramatic bamboo chandelier in

the double volume entrance hall, as
well as custom-designed occasional
chairs in a hand dyed fabric. The
copper-stitch table which makes a
dramatic statement on the patio is
also in collaboration with MSQ Design.
Custom-made rope dining chairs were
sourced specifically for this project,
due to its unique appearance and
industrial appeal. All of these items
have been brought together with
jewel-coloured cushions in a variety
of different textures, to create a

stylish and sophisticated ambience.
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Waterfall News

Upcoming events to keep you busy

THIS WINTER AT
MALL OF AFRICA

Cooler weather shouldn't keep you MALL OF AERICA ART
. : . : . COLLECTION - WINTER
indoors this winter, especially with EXHIBITION 2018
the activities Mall of Africa have In April, Mall of Africa -in
collaboration with the Julie
p|anned over the next feW Weeks_ Miller Investment Art Institute
) ) - launched the largest series
So, if you are looking to get out of of public art exhibitions in
. . South Africa, starting with
the house and enjoy some time
with family and/or friends, why not
visit the Mall and enjoy some of the
events they have lined up?

the Autumn Exhibition, which
hosted over 131 artists and
over 400 beautiful artworks.

The initiative’s aim is to help
spread public appreciation
of local artists, and form a
community within Mall of
Africa whilst establishing a
South African public art hub.

The Winter Exhibition will launch
on Thursday 21 June 2018 and
will run until Sunday 8 July 2018.

-lj___ﬁ]
SOCCER FAN PARK

Soccer fever is in the air, as June marks the start of the 2018
FIFA World Cup taking place in Russia. Reminiscing on the

2010 event hosted on home soil, avid soccer fans will be
happy to know that Mall of Africa are hosting a Soccer
Fan Park in celebration of the 2018 Soccer World Cup! S o ‘ : ( II E R

The Fan Park is broadcasting the action live from Russia FA N PA R K

from 22 June to 15 July. The park will be accessible . ;
to ticket holders and will feature a viewing zone m
with 3 massive digital screens, live entertainment, a
food market and a kids' activity and play zone!

Tickets are available online via ticketpros.co.za ranging

from R75 for children over 12 and R150 for adults, for a
whole day’s entertainment. Children under 12 can gain
access to the Fan Park free of charge, accompanied by a
responsible adult. Tickets can also be purchased at the gates.
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Mall of Africa, where Africa Meets the World,
The True Home of Africa’s Luxury.
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To expand on the already versatile
selection of artworks, the Winter
Exhibition will aim to include art

forms such as performance art, digital
art, photography, and installation

art. There will also be an initiative to
include additional categories such

as: art that deals with gender-based
discourse; stylistic steam-punk artwork;
and even an affordable art category.

We believe in art ‘for the people, by
the people’and would love you to join
us for another exciting art collective
season. For enquiries, please contact
marketing@mallofafrica.co.za.

AN UPDATE ON THE MG CAR
SHOW

Although it was previously
communicated that the MG Car Show
will be taking place on the 24th of June
2018 at Mall of Africa, please be aware
that there has been a change of date
to this event. The MG Car show will

be coming to the Mall later this year.
Please follow our social media pages
for an announcement on the new date.

Trading Hours:
Mondays - Saturdays: 09:00 - 20:00
Sundays & Public Holidays: 10:00 - 20:00

Address:

Corner Lone Creek & Magwa Crescent
Waterfall City
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Live Music
Sundays Lunchtime
World of Golf

Great vibes, incredible food, wonderful atmosphere and plenty to do. Free for
non-golfing adults.

Turn‘n Tender Weekend Offer

Weekend
Offer

All day Saturday. Sunday lunchtime only

Waterfall Wilds Lifestyle Centre

The Turn 'n Tender Legendary Weekend Offer is back! Tuck into a 200g sirloin
steak and side of your choice for only R65. Available all day Saturday and
lunchtime on Sunday. Not valid for takeaways or sharing.

Waterfall Corner Wholefood Market

Every
Saturday

09h00 - 15h00
Waterfall Corner Wholefood Market

Waterfall Corner hosts a Wholefood Market every Saturday outside Woolworths
from 09h00 till 15h00. Items on offer consist of home-made and home-grown
food goodies!

Vovo Telo Bright & Early Special

Ongoing

06h30 - 08h30
Waterfall Corner
25% off Good Old Tea, Americano and Flat White.
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Waterfall City — parkrun

Every 08h00
Saturday  Mall of Africa

It's all happening at 8am every Saturday at the Mall of Africa - remember,
people of all shapes and sizes and speeds can do the parkrun. Some bring
friends, others bring their kids, some sprint the track while others prefer a
brisk walk. Anyone can do it... Meet at the start point at Waterfall Park adjecent
to Mall of Africa in good time before the 8am sharp start. It's a marked 5km
route with volunteers cheering you along the way. PS: To get free parking, you
must register as a parkrunner at http://www.parkrun.co.za/register/and print
and bring along your barcode. You can then park for free and get your time
recorded and emailed to you. C’MON PEOPLE. LET’S GET UP, GET GOING, GET
RUNNING (OR WALKING) See you at the start.

Waterfall Corner — Skin PhD

Everyday ~ Mon - Fri: 09h00 - 18h00; Sat: 09h00 - 17h00; Sun: 09h00 - 14h00
Skin PhD

Pamper Parties offered at Skin PhD Waterfall Corner. Tailor-make your
package from a variety of Treatments and Services provided.
Call 010 596 8942 or email waterfallcorner@skinphd.co.za for more details.

Mon - Sun, 16h00 - 18h00 (Eat in only)
Monforte

Join us at #Monforte for Half Price Sushi and Cocktails daily!
See more here: http://bit.ly/HalfPriceSushiAndCocktails
Ts&Cs Apply .
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Timing is everything

seems to go by faster and faster with each passing second. | see people

Tme seems to have taken on an entirely new dynamic in 2018 and certainly
hurrying about their businesses and lives at a frenzied pace everyday and it's
not often that we stop to smell the roses. Time is indeed a very valuable resource
and one we often take for granted. We put off all the small things today, promising

we will get to them tomorrow and then rinse and repeat.

At this year's Annual Convention and Agent Awards, our Fine & Country team took
some time out of their own hectic schedules to explore growth opportunities that
will not only consolidate market share but prove to be more time efficient. We are
i working hard with our partners in progress to streamline systems so that once in a

while we can stop and smell those roses.

Our awards evening celebrated those who have embraced Fine & Country as their partner in progress and

announced our top achieving agents for 2017.

Fine & Country Licensees remain in control of running their own businesses under our umbrella, but have the
backing and support of a plethora of services including a referrals department, logistics and the marketing studio.
Our unique approach to marketing stems from our parent company, Fine & Country UK, situated in London's
Park Lane. It is there that the concept of a bespoke marketing offering was born and adopted and has been

successfully implemented in the South African market through our offices.

Our brand philosophy is one of distinctiveness and authenticity. From the moment a client enters a
Fine & Country office until the conclusion of the property transaction, that client becomes part of the brand. From
the very wallpaper and fumishings that are used to the car branding and outdoor signage, our brand is inherent
in everything we do and in every interaction we have, be it internal or external. Should a client walk into a
Fine & Country office in Cape Town or Johannesburg, the experience will be the same. We present ourselves

properly and we present your homes properly.

In a cluttered world where you are bombarded with advertising and marketing material, we have cultivated our
brand as one that resonates with our target market by providing a valuable service, the experience of which will
be well remembered long after the sale has been concluded. It is our mission to look after your time too by

providing our clients with a seamless and hassle-free real estate experience.
We thank you for your continued support.

Linda Erasmus - CEO Fine & Country Sub-Saharan Africa

ﬁCOUNTRY




Wh en yo u h ave C reated You value the lifestyle it brings...And so do we.

Fine & Country creates intelligent marketing

th c PerfeCt h ome material that really does sell property.

“We don't just sell homes — we sell a lifestyle our clients aspire to.”

Fine & Country Midrand
+27 (0)11 468 1335

midrand@fineandcountry.com




Waterfall Motoring

MOTORMATTERS

EDITORIAL COMMENT

By Alan Rosenmeyer

ars and transport form an
integral part of everyone’s lives.
Whether you view cars as simply
a mode of getting you from

Ato B or, like me, you have oil flowing

through your veins instead of blood,

you simply cannot live without them.

For a true petrolhead, it’s an ever
changing world, moving at an
exceptional pace of technological
development. Most important to
me, personally, are the constant
advances in safety technology. Each
and every little step that assists in
reducing the annual carnage on
our South African roads deserves to
be recognised and applauded.

On these pages every month we aim

to bring you a mixture of issues of
interest, from the latest launch news
and facts, to test reviews of cars that
pass through our hands, giving us the
opportunity to pass on our opinion of
what it’s like to live with that particular
car for a period of time. We are candid in
expressing both our likes and dislikes of
each particular car. A video of every test
car is posted on our You-Tube channel
and the link will be provided with every
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review. We don't believe that there are
any (or many) actually bad cars on our
market but maybe it’s a case of some
are more, or less, good than others.

For the average person faced with the
prospect of buying their next car, it can
be a most daunting process. My belief
is that you need to analyse your specific
needs and criteria, set price parameters
and then arrive at a short list of possible
candidates. These pages will focus

on providing information and facts
aimed at assisting you in doing this.

We will also provide regular features
focussing on safety, whether it's road
safety or the latest safety technology
being offered on the market. Finally,
there will be special features of
classic, exotic and collectable cars.

MotorMatters is proud to have been
given the opportunity to provide this
content for the Waterfall Magazine
readers. We would love to hear from
you and receive your comments,
feedback and suggestions.

Please email me at:
alanr@motormatters.net

Alan with his trademark hat.

Each and every little step
that assists in reducing the

annual carnage on our South
African roads deserves to be
recognised and applauded.
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LOOKING FOR A
MEDIUM FAMILY SUV?

Here are 3 options for you - Honda CRV 2.0 Elegance vs
Kia Sportage 2.0 Ex Plus vs Peugeot 3008 1.oT GT-Line

he medium-sized SUV has
become one of the largest
selling sectors in the SA
market in recent years. From
Mom'’s taxi to simply being spacious
family transport, they are reminiscent
of the large
sedans and station
wagons that |
recall from my
youth. Examples
like the Valiant,
Ford Cortina and
various Chevvy's
immediately
spring to mind.

I've recently had
a number of
these vehicles to test and, bearing

in mind that there are MANY

more options in this category, it's
interesting to compare the 3 that
passed through the MotorMatters
driveway. Note that | have listed
them alphabetically and will continue
listing all stats and figures in this way.

We start with engines. The Honda
boasts a 2L/4 cylinder engine

with 113kW and 189Nm with a
CVT automatic gearbox. Next up

is the Kia with a 2L/4 cylinder
engine giving 114kW and 192Nm
through a conventional 6 speed
automatic transmission. Lastly, the
Peugeot 3008, with a 1.6L/4 cylinder
turbo engine giving 121kW and
240Nm, also with a conventional

6 speed automatic transmission.

Many purists tend to criticise CVT

transmissions, however, in daily

use, and especially on the school

run or general commuting, | can

find no fault. The CRV is smooth,
comfortable and the transmission is
seamless in operation. Medium SUV’s
are not designed for the racetrack,
which is where a CVT may be found
wanting. The CRV has the gearshift in
a much higher position at the base
of the instrument panel instead of
lower between the seats. | find this
position extremely comfortable and
practical and actually wonder why
more manufacturers don't use it,

especially on this category of vehicle.

| am sure you have noted that the
Peugeot is the only vehicle here with
a slightly smaller engine, boosted
with a turbo. Although the power
output is only marginally higher,
note the much higher torque that

it gains. It is, without doubt, the
sportiest of the 3 vehicles here,
giving it a performance edge at some
expense that we can now look at.

Starting with load capacity, the
Honda has a boot of 408L enlarging
up to 1328L with all seats folded.

The Kia offers 320L/1192L and the
Peugeot offers 312/1024L. Also, if you
park the 3 vehicles alongside each
other, the Peugeot has a notable slant
towards the rear giving it a sportier,
rakish look. This does restrict the boot
space as noted and also has a slight
impact on headroom in the rear seat.

It is a bit unfair to compare absolute
specification levels here because the
Honda and Kia are the middle of the
range models against the Peugeot
being the top offering in its range.
This gives it extra items such as the
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The medium-sized SUV has
become one of the largest

selling sectors in the SA
market in recent years.

space age Peugeot configurable TFT
instrument panel, upgraded seats and
sporty trim plus a panoramic sunroof.
All have the now standard alphabet
soup of safety tech built-in, including
6 airbags to protect your family.

On the economy front,
depending on driving conditions,
all 3 will easily give you an
average figure of between 8-9
L/100km in your daily life.

Finally, we look at the list prices of
R477 900 for the Honda, R469 995 for
the Kia and R519 900 for the Peugeot.
(Peugeot does offer the Allure Spec
version with the same engine/
gearbox combination for R459

900). So, on the whole, pricewise,
they are all in the same ball park,
although the Honda CRV and Kia
Sportage include a 5-year/90 000km
service plan and Peugeot offers a
4-year/60 000km service plan.

Photos supplied by Alan Rosenmeyer and QuickPic.

For the video comparing the Honda CRV and
Peugeot 3008, follow this link:
https://www.youtube.com/watch?v=rq1t-
ZN7WoU
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Above and below:
The Kia Sportage 2.0 Ex Plus

Above and below:
The Peugeot 3008 1.6T GT-Line
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Leaking Roof?

Call us today for a free quote.

+27 83 325 4154
MAMTEHANCE
uote@icrmaintenance.co.za
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www.icrmaintenance.co.za
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15 and mong!

PASSIONATE about your
DOG’S WELL BEING

@ Doggy Day Care
& Luxury accommodation
@ Puppy and adolescent dog training

072 595 3782 @ www.furrykidz.co.za

Linsey Lester ® linsey@furrykidz.co.za
DipCABT (NOCN UK) e CAPBT Practitioner

HOUSE SITTING / PET SITTING

Dresdre - 02 335 5096
Henry - 083 585 5317
deidredevinedS@gmail com
Contactable refereces mallable

- .
Do you want to help save the environment?
Place all your used glass bottles and jars
in a glass recycling bank and help your
children live in a cleaner and healthier
environment.

Your glass recycling bank is situated on

your estate.
ﬁ www.facebook.com/TheGlassRecyclingCo

Gass .
iZ) @TRGC W

Website: www.tgrc.co.za
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GULDUR GREATIONS

Paint, Hardware & Plumbing T o!

Unit 10, Kyalami View Business Park, 96 Forssman Close, Barbeque Downs
(017) 466-0080/65 - www.colourcreations.co.za - colourcreations@telkomsa.net

pizza - your way - always

- Andiccio2.

pizza - pasta - bread sticks- salads - soups - cup cakes - ciabatta - milkshakes

kyalami | 011 466 0151

kyalami on main, corner dytchley road &
woodmead drive
h @%@V@‘@ @| 3"5% y 2o YuoilD @ @Vg
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1. Local Hazyview leisure offer
from aha Casa Do Sol.
Rates from R1 995 per room for two
nights including breakfast. Valid
until 31 August 2018. For more
information visit www.aha.co.za;
email: reservations@casadosol.co.za
or contact them on 087 740 9292.

2. Five-star Mauritius offer
from 10l Holidays.

Rates from R41 549 per couple. Offer
includes return flights departing from
Johannesburg, approximate taxes, return
transfers, seven nights’accommodation
at the Constance Belle Mare Place

with breakfast and dinner daily and all
non-motorised water sports. Valid until
30 August 2018. For more information
visit www.ioiholidays.co.za;

email: info@ioiholidays.co.za or

contact themon 011 616 2616.

3. Winter winelands luxury offer from Le Franschhoek Hotel & Spa.
Rates from R1 680 per room per night including breakfast. Offer excludes
flights and taxes. Valid until 31 August 2018.

For more information visit www.lefranschhoek.co.za;

email: reservations@lefranschhoek.co.za or contact them on 021 876 8900.

4. Hot winter holidays offer T

from Piekenierskloof

Mountain Resort.
Rates from R1 200 per room per night
midweek and from R1 760 per room per
night on weekends. Offer includes one
night's accommodation with breakfast.
Offer excludes flights and taxes. Valid
until 31 July 2018. For more information
visit www.piekenierskloof.co.za;
email: piekenierskloof@dreamresorts.co.za
or contact them on 022 9213574.

-
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5. Fun in the sun in Sri Lanka with Jetstar Tours.

Rates from R19 450 per person sharing. Offer includes return flights departing
from Johannesburg, approximate taxes, five nights in Bentoa and three nights
in Colombo with breakfast daily, transportation and sightseeing. Valid between
1 September - 15 October 2018. For more information visit www.jetstar.co.za;
email: info@jetstar.co.za or contact them on 087 285 5391.
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6. Enjoy a family getaway with The Bantry Bay Hotel.
Rates from R1 690 per night including breakfast for two,
up to two kids under 12 stay free. Offer excludes flights
and taxes. Valid until 31 August 2018.

For more information visit www.bantrybaysuitehotel.com;
email: reservations@thebantrybay.com

or contact them on 021 434 8448.

8. Mediterranean
Gulet cruising
offer from
United
Europe.

Rates from R6 360

per person sharing.

Offer includes

seven nights

onboard the

Enchanting Blue

Gulet Cruise including all meals onboard,

services of the captain and support crew, charter and

berth taxes and more. Offer excludes flights and taxes.

Available for Saturday departures between

23 June - 27 July 2018. For more information visit

www.unitedeurope.co.za or contact them on 011 462 0962.

7. Bohol & Cebu Tour from Tripistery B2B Travel.
Rates from R3 640 per person sharing. Offer includes
three nights in Cebu, breakfast daily, Bohol and Cebu
tour, transfers and sightseeing as per itinerary. Highlights:
Bohol - Blood Compact Shrine, Baclayon Church,
Chocolate Hills and Butterfly Garden. Offer excludes
flights and taxes. Valid until 30 November 2018.

For more information visit www.tripistery.com;

email: info@tripistery.com or contact them on 031 817 8123.

9. Five-star
Maldives offer
from Thompsons
Holidays.

Rates from R51 299

per person sharing. E

Offer includes return :i-t- 3

flights departing from

Johannesburg to Malé, approximate taxes, return

transfers and seven nights’accommodation at the five-star

Lux South Ari Atoll with breakfast, lunch and dinner daily.

Only available for South African residents.

Book by 30 June 2018. Valid until 31 October 2018.

For more information visit www.thompsons.co.za; email

info@thompsons.co.za or contact them on 011 770 7700.

10. Discounted Zanzibar offer

from The Holiday Factory.
Rates from R10 490 per person sharing.
Offer includes return flights departing from
Johannesburg, approximate taxes, return

DISCLAIMER: Whilst Let’s go takes reasonable measures to ensure that the content of the offers and the website

are accurate and complete, Let’s go no repr nor warr

to the quality, timeliness, operation, integrity, availability or functionality of the website or as to the accuracy,
completeness or reliability of any information on the website. All prices, availability and terms should be

checked with the sales agent for the relevant listing.
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ies, whether expressed or implied, as

transfers and seven nights’accommodation
at the four-star Uroa Bay Beach Resort with
breakfast and dinner daily. Upgrade to
all-inclusive from R1 890 per person. Valid
between 1 July - 31 August 2018.

For more information visit
www.theholidayfactory.co.za;

email: info@theholidayfactory.co.za

or contact them on 11 233 2300.

LELS GO is your online guide to South

Africa’s hottest events, attractions and
travels. Visit www.letsgo.co.za
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QUICK
QUESTION...

WHO'’S YOUR SPECIALIST IN FOX 4X4
SUSPENSION, FITMENT & DISTRIBUTION?

SUPA QUICK
KYALAMI,
OF COURSE!

I SHOCKS | EXHAUSTS

TYRES | BATTERIES

FLEET ACCREDITED

SUPA QUICK KYALAMI
9 Kyalami Dows Shopping Centre

supa quick<

TYRE EXPERTS | CLOSER TO YOU

Cnr Main and Kyalami Blvd
011466 6076

PROUD SUPPLIER OF

ZRIDGESTONE Tirestone www.supaquick.com

CALL CENTRE: 086 001 6911 T's &C's apply. E&OE.

SPACLET

SMART STORAGE SOLUTIONS |

B

‘FREESTANDING:
‘BASEMENT PARKING:
*GARAGE-CARPORT:

WWW.SPACEPLUS.CO.ZA
083 458 8622
MIKE@SPACEPLUS.CO.ZA

uPVC Voted Best
Replacement Window !

- Energy Cost Saving

- External Noise Reduction
-Multi Point LocRing System
-Highest Weather Resistance
- Tough, Sturdy, Durable

- Double Glazing

- No Maintenance

- German Performance

VAN ACHT

Pretoria: 012 548 7672 m JHB: O11 708 2488

www.vanacht.co.za B sales@vanacht.co.za

Every glass bottle or jar you recycle will

help save the environment and provide

a better future for your children. Start

recycling your glass bottles and jars today
I for a cleaner tomorrow.

Your glass recycling bank is situated on
your estate.

I Website: www.tgrc.co.za
n www.facebook.com/TheGlassRecyclingCo

) @TrRGC
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WHOLESALE
TO THE PUBLIC

Fight years down the line and still
offering the best value for money in town!

catter cushions for only R99 and
a range of 2-seater sofas from
only R3 950! These incredible
price-points tell a fantastic story
of how a business remains aligned
to, and can stay focussed on its core
offering ... . ready-to-go, stylish products
at wholesale prices to the public.

Lots&Crates was established in June 2010
at a time when South Africa was, along
with global economies, smarting in the
aftermath of a worldwide recession.
This also coincided with the demise
and subsequent closure of a number
of traditional household furniture
retailers, leaving a large number of
consumers at a loss as to where they
would be able to purchase add-on

or start-out furniture for the home.

“We recognised a need to supply
excellent value-for-money products into
adiscerning and relatively sophisticated
market which was both price and

style conscious,” says Craig Rheeder,
Lots&Crates founder.“We immediately
embarked on a programme of sourcing
over-runs, samples, range ends, close-
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outs and the like from some of the
larger local furniture manufacturers
and importers, focussing on middle
of the range soft furnishings and
case-goods that would have broad
appeal to this customer base.”

The essence of the model is that you
can pop into any one of the three
Johannesburg-based stores, pick out
what you want from a large range,

pay cash and carry, or have a delivery
done within 24 hours! This immediately
satisfies the buyer who wants instant
gratification and doesn’t want to

have to pay a deposit and wait for
weeks for their goods to arrive.

The advantage of buying from
Lots&Crates is that the products are sold
straight from stock so, if you can see
something that you like, you can buy
it! Added to this is the knowledge that,
because of the sourcing methodology,
many of the items are unique, once-off
samples which are brought in by the
container load and often not repeated,
resulting in a varying offering that
allows the customer to create their

own individual style without having
their home resembling the furniture
showroom of a large chain store!

While Lots&Crates has a traditional
website for product reference purposes,
other more dynamic social media
platforms such as Facebook and
Instagram are used to show new and
exciting arrivals on a weekly basis.
Some products sell before they are
photographed so a regular pop-in

to your local Lots&Crates is essential
if you want to get your hands on
these great value products first!

lots&crates

Lots&Crates Store contact details:
Blairgowrie 011 326 2508

Northlands 011704 0524

Kyalami 011466 0072
www.lotsandcrates.co.za



Specialising in unique
once off items

Sourced directly from factories & importers;
job-lots, factory over-runs, end of ranges
& samples. Unpacking new containers &
consignments weekly.

{

e

Blairgowrie - Tel: 011 326 2508

Kyalami - Tel: 011 466 0072

Northriding - Tel: 011 704 0524 O S Cra e S
www.lotsandcrates.co.za

€3 facebook.com/pages/Lots-Crates



Waterfall Lifestyle

RECLAIMING YOUR
WHOLE INTELLIGENCE

[t may be the smartest thing you, and your business, ever do.

he contemporary business

environment is a place of

constant changes, with

diverse personalities and
points of view each striving to
establish some kind of dominance in
a continuously competitive space.

It's a pressure cooker of stress, under

which the ever urgent demand to deliver

best practices and services is a must-do.
It's a highly complex and ambiguous
setting, one in which we spend more
and more of our time, with less and less
distinction between career and life.

We are accelerating into a life/work
future with more uncertainty than

ever before. Recent technological
advancements point to a future of even
greater reliance on IT, and with it, an
even deeper trust placed in algorithms
for answers. How long will it be before
every single experience we take is
managed through an IT solution?

The Cloud and Al (Artificial Intelligence)
are here, and every day, we each

relinquish more data about ourselves and

our behaviours, increasing our overall
dependency on the voice and word of IT.

‘Waze'is but one example, which

we blindly follow without question,
instructed by a powerful invisible all-
knowing guide*. Nothing wrong with
this, it's extremely useful, and to a great
extent reduces anxieties and stress.
However, we are also relinquishing
another little part of ourselves each
time, gradually handing our lives

over to an all-knowing algorithm.

There isn't a single industry, worldwide,
that won't bleed huge numbers of
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By Graeme Butchart

employees as more and more smart
applications arrive overnight, causing
thousands of human beings to become
irrelevant in the blink of an eye, and
with that irrelevance, redundancy.
There is no doubt we are heading

into a smarter future, it could be a
brighter one as well, but it also has

the potential to be a far harsher one.

Time for some serious Darwinism — the
evolution of our species has never
been more urgent. Clearly, we have to
raise our own intelligence if we wish

to remain competitive against the
super IT intelligence we ourselves have
built. As Darwin confirmed, the species
that learn to adapt to the harsher
environments they find themselves in,
are the species that survive - everything
else simply passes into obscurity,
museums and history books.

The good news is we can. The reason
we can is we all have access to a
remarkable gift — we are all born
genius. That is to say, we all begin life
with the full spectrum of intelligence
- analytical, operational, emotional

and creative. A whole intelligence.

Yet, as our early journey through life
unfolds, we begin to adjust and conform
to societal structures, expectations

and norms. With our education,

these adjustments and conformities
ultimately produce a‘shaped’and
different thinking mind to the one we
started with, often with disadvantages,
certainly with limitations, which are not
entirely clear or evident to us, because
we can't see what we no longer have.

Our unbalanced partiality to analytical
and operational intelligence leads to
the underdevelopment of the whole.
Consequently, many of us transition
out of our‘environmental shaping’
usually in our late adolescence, with
areduced range of intelligence, the
consequences of which are less access
to creative thinking and a limited
ability to manage the complexity

of social interdependency.

Frustratingly, the absence of these
critical tools is most often not conscious,
meaning, we are not even aware



they are missing, and as such we
function accordingly - which explains
the difficulties most of us experience
as we transition into adulthood,
accompanied by the countless
blunders and awful mistakes that
many of us make along the way.

In our wisdom, we appear to have placed
creativity and emotional intelligence
ata secondary level, considering it
unimportant to some extent, instead
placing most of our development
emphasis on goals and results, a fixation
that has brought us to our present
reality. Let's be fair about that. A great
deal of that focus and emphasis has

led to great development and growth,
but it too, has come at a cost.

Global warming is simply a result of
greed, together with the fixed idea
that there are endless resources up
for plunder, and no side effects to
that plundering. It's a seriously limited
view, devoid of the creative vision

for what we are doing, along with

the absence of social collaborations
and empathy for our surroundings
(read emotional intelligence).

The concept that, somehow, a tiny
percentage of the population can own
ninety percent of everything, is also
unsustainable, unbalanced and will
ultimately lead to an enormous backlash
of some kind. Another seriously flawed
position, born from an absence of

vision for alternative approaches, is the
inability to consider the other person
(again read emotional intelligence).

There are many other side effects to
our emphasis on goals and results -
spend a moment and consider them.

[t now transpires that the very stuff

we need as we enter the next phase

of the great human experiment — the
survival of our species, is the fuzzy stuff
that we have previously devalued.

Despite all our magnificent achievements
as a species, we have unwittingly

limited our whole intellectual potential.
Around the world as leading businesses
seek human capital, right at the top of

the skills criteria required are, creative
thinking abilities, and the resilience
to work with diverse colleagues,
under higher and higher levels of
pressure (emotional intelligence).

As businesses and individuals that wish
to remain relevant come face to face
with this glaring reality, they reach out to
business schools and business coaches
to help them acquire these soft skills
that previously had little, if any value

at all. Of course, because they offered
such little value, very few people can
speak honestly to their value and at
the same time help others with how to
recover and develop the skills required.

| am fortunate. For the last seventeen
years | have worked in the growth and
development industry, so | have seen the
challenges that countless individuals and
businesses face as they sought to make
these shifts in thinking that will allow
them to regain their whole intelligence.

There are some common key steps and
stages that the successful have followed.

Firstly, they set about identifying
those ‘voices of judgment’that have
captured their thinking, the voices
that are the source of unproductive
thinking and limited world views. Once
they acknowledged these negative
thinking habits, they set about making
an inventory of all the beliefs, ideas
and behaviours that they needed to
let go of: the old ways of thinking that
no longer served them or held them
back. With detailed lists of what they
wished to let go of - they ‘actively
despatched’these redundant ideas. It's
a physical action, and a creative one.

With the redundant thinking
behaviours behind them, they then
introduced new and liberating
thinking behaviour. As examples...

Things like using open-
ended questioning in their
communication engagements.

They worked at becoming active
listeners. They began using carefully

WAT|EIR|FIALL

considered music to affect a change in
their mood, when it was required. They
created more play and fun within their
working environments - dismantling
seriousness, because ‘serious’ has no role
in developing new insights. They gave
up the idea that seeking permission and
approval was a set requirement, rather
venturing into greater risk-taking and
gaining the benefits from such. They
reached out and fully embraced the
concept of collaboration and equality
of all - allowing greater participation
and broader ideas from all involved.

For me, witnessing these successful
transitions has confirmed that we are
all born genius, and we can, despite
the societal programming, rediscover
and access our whole intelligence.

If any of the above resonates with you,
and you find yourself overwhelmed

by the frustrations and stresses of the
typical way in which we work, may |
suggest that you consider rebooting
your hard drive, reprogramming the
software, and removing the glitches that
are currently affecting your operating
system. You will be pleasantly surprised
and super-energised if you do so. It
may prove to be the smartest thing
you and your business ever do.

*Waze is the world'’s largest community-based
traffic and navigation app. Its GPS navigation
software works on smartphones and tablets with
GPS support.

Graeme Butchart, Developer of Great People
082 897 1463, www.graemebutchart.com
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A MAGNIFICENT
PLACE FOR A FEAST

Beside the fresh and modern space, the best thing about
BBQ Workshop is their fast-casual food experience.

BQ Workshop offers a wide
selection of feasting options.
From pitas to ribs and chicken
wings to seafood, there is
something to please everyone’s palate.
The skewers are super succulent
and burgers are packed with flavour.
Beautifully prepared pita breads are
paired with tahini dip. There are also
the open plate meals that can be
ordered with gyros, homemade ribs,
or even half a roasted chicken and
half a kilogram of pork ribs. The prices
vary, according to your meat choice
and the dishes are accompanied by
a medley of dips including hummus,
smoked brinjal, and Tzatziki.

For a large group of people, BBQ
Workshop provides a tapas style
menu worth tackling. You can order
a variety of starters including fried
calamari, dolmades, Keftedes, and
falafel in conjunction with a selection
of souvlaki meat options (choose
from chicken, pork, beef, and lamb), a
salad, some pita breads, and a choice
of dips and sauces. It's a great way to
feed a large group of people, while
satisfying different food preferences.

If you've got space, then you can't
leave without trying BBQ Workshop's
epic Dessert Menu and Ice Cream
Counter. Those in the know come from
far and wide just for a taste of their
yummy gelato, which is served in a
sugar cone or cup, ranging in flavours
from Fresh Cream, Fresh Banana, Fresh
Strawberries and Nutella finished off
with a swirl of strawberry, blueberry,
hazelnut, or caramel syrup. For a real

indulgent treat, order their legendary
Vaflaki - bite-sized waffles, which are
available in Plain Jane, Milk Chocolate,
White Chocolate or Double Trouble.
Decadent gourmet milkshakes are
also on offer. Served in large glass
mugs, these 500ml shakes come in

a variety of flavours - Cheesecake,
Ferrero Rocher and Cookies & Cream!

And if that is not enough to whet your
appetite, their signature cocktails are
cleverly crafted from home-made
gelato. For instance, the Margherita’s
are impressively made with lemon and
lime ice cream and are to-die-for!

Each dish has been created to satisfy
your own unique taste and degree of
hunger. The large paper menu supports
the ease of ordering - pick it then tick it!

Whether you are dining at the restaurant
or having your favourite meal delivered,
if you love Greek food and all things
meaty then you cannot go another

day without trying BBQ Workshop.

BBQ Workshop can be found

either in Kyalami or Rivonia.

For more information on BBQ Workshop
visit www.bbgworkshop.co.za or follow
them on Facebook.

Now offering FREE delivery within Kyalami 010 020 6848 / Rivonia 011 234 4157.
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WIN A WEDDING,

HONEYMOON & A DIAMOND
Over 150 ExuiBitors | TicKEeTs @GE" 5

www.bridalexpo.co.za + www.oakfield.co.za
- 011 933 3464 - info@oakfield.co.za
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Do you want to help save the environment?
Place all your used glass bottles and jars

in a glass recycling bank and help your
children live in a cleaner and healthier
environment.

Your glass recycling bank is situated on

your estate.
ﬁ www.facebook.com/TheGlassRecyclingCo
0 @TrGC %g 5

Website: www.tgrc.co.za



Waterfall News

RESTAURANT ’
COMPETITION | -
Las

for JINE N\ PR
THE QUESTION FORTHIS MONTH'S COMPETITION: [

Who is the General Manager of the
Waterfall Common Services Company?

Please email your answer, along with your full name, your cell number
and your stand number, detailing ‘Waterfall Restaurant Competition’
COMPETITION in the Subject line, to: info@eiapublishing.co.za.
WINNER FOR MAY: The winner will be notified by email.

We" done to the Terms and Conditions:

. 1.Vouchers cannot be exchanged for cash.

winnher Of our 2. Portions of the monetary value of the voucher cannot be refunded as “change”.

Iast com petition! 3. Bookings need to be made in advance with the restaurant detailed on the
voucher.
4. Service charges/gratuities are not included, regardless of any balance left over
after the meal.

5.Vouchers will be numbered. Please provide your voucher number when you make your reservation.
6. The competition is open to readers over the age of 18.
7. Indemnity: The publishers, Waterfall and any other associated parties are not responsible for the fulfilment of

Congratulations to: ' "
the service from the restaurant once the prize has been awarded.

Dimitri Androliakos

The restaurants featured in this competition have been carefully chosen and, even if you aren’t a winner,
we hope that you'll enjoy visiting them whenever you are looking for a memorable culinary experience.

The winner receives a R500 meal voucher from one of our participating restaurants.

Avo Toast
Breakfast Waffle

Canefian aliees the ROCK 8l Dirign Qs ofen the bt in exdasits :

décor ard dining, with » bespoke 15pas and wine menis A seduciieedy chic SREErELL MR raEi
deugnoomphment s the artnan cosklai and effen lpharrsabung 3 senmony SA Classic Breakfast
mum-mh:i 3 el Mediterranean Scramble

Diesign Quasrter, Cnr Wilam Ricol Orive a Lesbe Ave. Fourways ne
: mn,,“m.,ﬂm kyalami@bbqworkshop.co.za | 010 020 6848

rivonia@bbgworkshop.co.za | 011 234 4157




BOOK REVIEWS

Surprise Me
By Sophie Kinsella

After being together for ten years, Sylvie and Dan have a comfortable home, fulfilling jobs, beautiful twin girls, and
communicate so seamlessly, they finish each other’s sentences. They have a happy marriage and believe they know
everything there is to know about each other. Until it’s casually mentioned to them that they could be together for another
sixty-eight years... and panic sets in.

They quickly decide to create little surprises for each other, to keep their relationship fresh and fun. But in their pursuit of
Project Surprise Me - anything from unexpected gifts to restaurant dates to photo shoots - mishaps arise with disastrous and
comical results.

Gradually, the surprises turn to shocking discoveries. And when a scandal from the past is uncovered, they begin to wonder
if they ever really knew each other after all...

Uncommon Type
By Tom Hanks

A collection of seventeen wonderful short stories showing that two-time
Oscar winner Tom Hanks is as talented a writer as he is an actor.

A gentle Eastern European immigrant arrives in New York City after his family and his life have been torn apart by his
country’s civil war. A man who loves to bowl rolls a perfect game - and then another and then another and then many more
in a row until he winds up as ESPN's newest celebrity, and he must decide if the combination of perfection and celebrity

has ruined the thing he loves. An eccentric billionaire and his faithful executive assistant venture into America looking for
acquisitions and discover a down and out motel, romance and a bit of real life.

These are just some of the tales Tom Hanks tells in this first collection of his short stories. They are surprising, intelligent,
heart-warming, and, for the millions and millions of Tom Hanks fans, an absolute must-have.

Letters to Iris
By Elizabeth Noble

Tess has a secret - one which is going to turn her life upside-down in just nine months’time. The only person she can confide
in is her beloved grandmother. But Iris is slipping further away each day.

Then chance brings a stranger into Tess's life. Gigi's heart goes out to Tess and she’s determined to show her that there’s a
silver lining to every cloud. As their unlikely friendship blossoms, Tess feels inspired to open up.

But something still holds her back - until she discovers Iris has a secret of her own. A suitcase of letters from another time, the
missing pieces of a life she never shared. Could the letters hold the answers that Tess thought lost forever?

L ]
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Waterfall Contacts

TRAFALGAR PROPERTY MANAGEMENT
WATERFALL COUNTRY ESTATE & VILLAGE

Capacity

Estate Manager

CONTACTS

Mobile No.

Name & Surname

Grant Poole

083 3999334

Email Address

grantp@trafalgar.co.za

Responsibilities

- General enquiries;

- Conduct Rule
Management;

- Complaints
escalation

Building Control
Manager

Johnny De Carvalho

072621 3812

johnnyd@trafalgar.co.za

Building Control

Senior Maintenance
Manager

Jaco Beukes

082217 1903

jacob@trafalgar.co.za

Maintenance

Maintenance Manager

Arno Botha

010591 4950

arnob@trafalgar.co.za

Maintenance

Environmental Manager | Ruan Spies 071 154 4963 ruans@trafalgar.co.za Environmental
and Landscape
Management

HOA Aesthetics Aveer Singh 010591 4671 aveers@trafalgar.co.za | Aesthetics Control

Control Manager 010591 4950

HOA Communications | Cindy Selowe 010591 4671 cindyse@trafalgar.coza | Communications

& Administration 010591 4950 & Admin

Receptionist Lely Mabaso 010591 4950 lelym@trafalgar.co.za Receptionist

Please contact Cindy Selowe for biometric enrolment, visitor management and
queries regarding communication.
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MEDICAL SERVICES

HEARING

Hearcare Waterfall Hearing
and Balance Clinic

Free hearing screenings. Home visits in Waterfall Estates
Rooms: Waterfall Netcare Hospital.

www.hearcare.co.za

0113047920

PHYSIOTHERAPY
Allison Dendy
In Kyalami Estate

011468 1675/
0824910578

011027 8526
072 624 6988

Body Logic Physiotherapy
Sunninghill Village Shopping
Centre Maxwell Drive cnr Edison Crescent

OPTOMETRIST

EXECUSPECS - KYALAMI CORNER 087 232 3402
The world of optometry done differently - we want

to create the NEW YOU through an UNORDINARY
experience.

kyalami@execustores.co.za

GENERAL SERVICES

CLEANERS

Crisp and Clean 083 378 3331
Door-to-door, taking the hassle out of cleaning laundry,
dry cleaning, upholstery and carpet cleaning.

Northern Cleaners 0117927703
Specialist Dry Cleaners — laundry carpet and upholstery
cleaning - curtain & blind cleaning — wedding dresses —
tailoring restaurant linen — shoe repairs and dyeing.

DELIVERY SERVICE

Mr Delivery Midrand 0113152926
ENTERTAINMENT

DJ Lenny G 081393 2535

We know how important choosing the right DJ
service can be to the success of your event. We have
been in business since 2001, providing our clients
with the best musical entertainment. We strive to
give you the best service available.
www.djlennyg.co.za

HAIRDRESSER
Indulgence Hair Salon
Kyalami Downs Shopping Centre

011466 3813

Style Cafe Hair Design 0118037313
Personalised treatments also offer make-up services

LEGAL SERVICES

Geniv Wulz Attorneys 0113145337
Midrand family law firm. Our highly specialised and
qualified team take pride in maintaining long-term
relationships with clients.

admin@wulzattorneys.co.za

PET & HOME SITTERS

Happy at home 082 3355096
An elderly couple with several years of experience will
care for your precious pets in the security of your home.
We have contactable references (Dainfern, Kyalami
Estates, Fourways Gardens, Waterford Estate etc).

Henry and Deidre

Email: deidredevine89@gmail.com

PET PARLOUR

Furry Kidz 072595 3782
Passionate about your dog’s well being. Offering

holistic services for your pet. Doggy day care, luxury
accommodation, puppy and adolescent dog training.
Please contact Linsey Lester DipCABT (NOCN UK) CAPBT
Practitioner.

linsey@furrykidz.co.za

www.furrykidz.co.za

Woof & Meow 076 615 0220
If your dog does not want to go to the parlour, bring the
parlour to your dog. Contact Angie

RESTAURANTS
Mio Col’Cacchio Waterfall
waterfall@colcacchio.co.za

010 596 8941

SHUTTLE SERVICES

Rubix 082 4349605
Rubix is a professional transport business that provides

a safe, reliable and flexible service for both scholars and
individual/Corporate clients. Contact Thakane Kolobe

SLIMMING
The Firm
Slimming and Health Clinic

011468 3737

SPEECH & LANGUAGE THERAPIST

Lara Ramos 0824806716
Specialising in both child and adult disorders.

Email: .d.ramos@hotmail.com

TUTORING

Maxi Brain Tertiary & Secondary Tutor 079 693 7190
Economics & management sciences subjects, bridging
classes, private & groups

KYALAMI KUMON CENTRE

Madelein 082558 6038
Develop a solid foundation in Maths and English,
Gr.00-Gr.7, madeleinpretorius@yahoo.com

TYRES

Autosport Wheel & Tyre 0113157550
All Major Tyre Brands, Balancing & Wheel Alignment.

317 16th Road, Halfway House
Supa Quick 0114663813
Kyalami Boulevard

HOME SERVICES, BUILDING & MAINTENANCE,
APPLIANCE REPAIRS
REFRIGERATION & APPLIANCES
Midrand Refrigeration

& Appliances

For service excellence. Expertly done in your home.
Contact Robbie

082253 3561

ARCHITECT

Drawbox Design Studio 0823395834
The Leader in providing sustainable building solutions.
Contact Carlu Swart

BLINDS AND CURTAINS

Fifth Avenue Designs 0113270051
Blinds, curtains, upholstery, carpets, dry walling,
partitions & wallpaper.

BUILDING

Quoin Construction

lan 0825524388
Maree 082570 7744/011 464 7145

Builders of upmarket homes/renovations/ alterations
and additions including painting.
www.quoinconstruction.co.za

Care Construction and Paving 011469 4300
lan 083 2503736
We specialise in new houses, additions and alterations,
paving, painting and all your building requirements, no
matter how big or small. Over 30 years'experience.
www.careconstruction.co.za

Email: ian@careconstruction.co.za

West Side Trading 0129409429
Residential & commercial 082 660 4306
property development and project management.

FLOORING

Carpet Land 0823305567/011887 5003
For Quality Carpeting and Laminated Wood Flooring
Please contact Graham for a Quote

INTERIOR DECOR AND DESIGN

CANDICE Interiors 082363 0542
Interior Decorator that can guide you to make the
right design choice. All types of Curtaining, Blinds,
Upholstery, Shutters, Rods, Etc. Email: candice@
candiceinteriors.com

ELECTRICIAN

Dan Electrical & Plumbing 079913 9458
All electrical work. COC Compliance Certificates,
prepaid meters, tripping jobs, renovations, geysers,
gate motors, fences.

WAT|EIR|FIALL

Taylor Electrical 0861102174

Domestic, commercial, industrial, 0833809512
compliance certificates, energy saving.

GATE AND GARAGE AUTOMATION

MCB Cabling 082 453 1900

Sales, installations & repairs, upgrades, electric fencing,
intercom systems.

LANDSCAPING

Life Landscaping 011959 1000
Award winning landscaping. Our passion for service,
quality and LIFE, is evident in all our installation,
maintenance and irrigation projects.
info@lifelandscapes.co.za « www. lifelandscapes.co.za

MAINTENANCE

Waterfall Maintenance Guy 082 569 3962
Call Udesh. Reliable, trustworthy service including
weekly garden service, pool service and weekly
inspection report of property. No callout fees.

e-mail: udesh@waterfallmg.co.za, or visit
www.waterfallmg.co.za for more info.

PAINT
Colour Creations
Paint suppliers in Kyalami.

011466 0065

PEST CONTROL
Mostert Pest Control 0861111472/
0845796123

Domestic, commercial, industrial, Guaranteed.

PLUMBERS

Master-Plumbers.co.za 079 460 0822
For all your plumbing requirements — geysers, drains,
taps, domestic, industrial.

DRAIN MAINTENANCE
SirDrain 011454 3534
083 2315809
Call us for professional cleaning and unblocking of

drains, using a drain machine or rods.

REFUSE REMOVAL

Mr Rubbish cc 011807 5200/ 0825716134
Garden refuse & junk removals, complexes & private
wood chipper hire.

SECURITY

Secured Living & Flooring
sales@securedliving.co.za
www.securedliving.co.za

0127715966
060377 1006

SHOWERS
Radiant Showers
Frameless & Framed shower enclosures.

EMERGENCY
HUMBERS |

Ambulance
Ambulance/ Fire/ Metro
Animals in Distress
Carstenhof Clinic 011655 5500
Crime Stop 086 0010111
Fire 10177
Fire and Ambulance Midrand 011 847 4600

011708 3081

10177
0113155911
011466 0261

Midrand Trauma Support 076 9799017
Midrand Vetinary Hospital 0113151575
Netcare Ambulance 082911
Police Flying Squad 10111

Police Midrand

SPCA

SPCA Midrand Emergency
Sunninghill Hospital
Sunninghill Village Vet
Waterfall Hospital

011347 1600
011265 9935
083 441 1564
011806 1500
011803 1221
011304 6600
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HOW TO HIT THE
GROUND SPRAWLING

Part Two - McCormack’s Insider’s Guide to Executive Travel

Threnody! THRENODEEEE! THRENO....
Threnody Higginbottom is my secretary
(I call her Miss Smith) who files
everything under M for Miscellaneous.

THRENODEEEEE! Ah, there you are, filing
your nails under M. Did you book that
Cape Town flight for me for Thursday?

Cape Town, Sir? You said Harare!
And you said Friday.

I have told you before, never listen to
what | SAY, listen to what | THINK. This
is why this firm is getting nowhere.

Dear reader, as | explained a while back,
(if only you'd been paying attention),

I had to fly from Johannesburg to

Cape Town and, having just read Mark
H McCormack’s book Hit the Ground
Running: The Insider’s Guide to Executive
Travel, | decided to emulate him.

From the moment | leapt from my bed

| said to myself (in a determined sort of
manner): “This day, | shall hit the ground
running!”l could not start running
immediately of course because first |
had to shower and shave and put a little
Mum (for Men) under the armpits.

In no time | got the thick end of my

tie to hang lower than the thin end

and enjoyed a light McCormack-style
breakfast. No bread, he advises. Much
the same as fizzy cold drinks, bread is

full of air and air expands at altitude
inflating you internally, thus the hostess
may have to cut you loose from your
seatbelt allowing you to float against the
ceiling until the aircraft loses altitude.

McCormack makes a big thing of
what the Busy Executive should carry

and says he always has a pre-packed
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“executive survival kit” on standby. |
usually pack half an hour before | leave.
I never need much: on this occasion |
packed my conference papers, string (
always carry string), safety pin (ditto),
banana (in case l am held up by a
robber - always have something to
give the man), air ticket, wallet and
loose cash (minimum R2) for tips.

| was at the airport by 7.45am and
found a sign reading “Try lower parking’
so | did. First mistake. Seeing | was
about to be propelled to 30 000 feet
into the air, the sensible thing would
have been to save time by parking
nearer the sky on the upper deck.

d

I was flying with a small airline that,
because it was a rival to the national
carrier, was relegated to the far end
of the airport next to the dustbins.

| began my ascent from the parking
basement taking the steps two at a

time to the upper parking level; then

up some steps marked “C terminal”
where | ran up against some glass doors.
They were chained and padlocked.

The airport management in those

days was run by practical jokers.

Undismayed, | skippety-skipped back
down the steps, entered “foreign
departures’, descended to “foreign
arrivals” and found the “local departures’
sign pointing to the dustbin end.

| thought that if McCormack had

come to Johannesburg he would

have hit the ground sprawling.

4

| paced up and down the transit lounge
(McCormack says the Busy Executive
should get as much exercise as possible
while waiting for planes) until we were
shepherded onto a bus. There followed
along bus journey on a north-easterly
bearing to what looked like a quarantine
section for infected airliners. The ride to
the aircraft was free despite the distance
and no comfort stops were made.

We flew into Cape Town on time and,
having avoided putting anything in
the aircraft hold, | was able to run
pell-mell across the tarmac (Cape
Town airport was still saving up for
buses at the time), through the doors
into the arrivals hall, and, panting ever
so slightly, right up to the driver who
was holding the conference sign.

I had hit the ground running!

He told me to relax — he was picking
up three others and they all had
luggage in the hold and there

was trouble with the carousel.

Moral: Hitting the ground running
is fine, but don't rush it.
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Owner supervised : 36 years experience & same personnel

PHONE MIKE ROUPELL
Tel: 083 442 5818

We also repair Persian
& Oriental rugs
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EXPATS ON THE GLOBE

Your Relocation and Immigration Expert

IMMIGRATION:

* Work visas (short and long)
* Dependant and study visa

¢ Investors visa

* Permanent residence permit

RELOCATION:

¢ Orientation

* Home finding

¢ Education, school search
e Settling in services

[N
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PROPERTY SERVICES:
* Property management
* Property inspections

Tel: +27 10 5000 468 | www.expatsontheglobe.com
email: info@expatsontheglobe.com

: To advertise in
ublishin l“ this publication,
7 e plaasa contact:

Martin Fouria

Sales Manager

072 B35 B40S
martinfeiapublishing.co.za

Jeff Malan

Sales Execytive

072 137 Brod
jeffmiinowmedia.co.za

Tel: 011 327 4042 £ 011 214 7300
Now Media Cenfre
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Every glass bottle or jar you recycle will
help save the environment and provide a
better future for your children. Start
recycling your glass bottles and jars today
for a cleaner tomorrow.

Your glass recycling bank is situated on

your estate.
§I‘Iw

Website: www.tgrc.co.za

ﬂ www.facebook.com/TheGlassRecyclingCo
) @TrRGC




Everything you ever thought
you needed...
and more. ..

R19 800 000.00

The ultimate in
SO T |';." fil e

arden and nm poal. Study and pyjama lounge,

; CORLIA REUTER 082 B59 9853 | corliarfijawitz.co.za
Jawitz Propertics Midrand Tel: 011 466 0966
REAL ESTATE Each office & independently owned and franchised
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